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Foreign-Exchange Rate
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1994 1 1 1
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1 0.6283
1000 1000
628.3
1 0.60
0.75 1 0.60 10
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10 1.5
1 0. 60
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2. At Premium At Discount AtPar
1
DM2.1590 1601 3 0.0135 0.0145

2.1725 2.1755
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5 3
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19600
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1.2
X X
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3
,95-7, 3 _
19600 100 12-—12
3 1
1
x 12
X
X 1
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19600
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